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Ted Nunez, Ph.D.          Director, Ethics & Corporate Compliance

• Founded in 1988 by Jeffrey 
Hollender 

• At the forefront of cultural change 
in consumer behavior
O f th fi t i ll

A Rich History

• One of the first socially 
responsible companies

• Dedicate 10% of profits to 
organizations working for positive 
change

• The leading brand of natural 
home and personal care 
productsproducts

• Committed to helping consumers 
make informed decisions 
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Today’s Program

• Sustainability: Definitions and Drivers

B i C f S t i bilit• Business Case for Sustainability

• Barriers to Implementation 

• Kaplan EduNeering/Seventh Generation 
Sustainability Institute 

Defining Sustainability
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Driving Sustainability
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The Sustainability Mindset 

Example: The unintended consequences of global climate change
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Sustainability and 
Business Performance

• Companies committed to sustainability are• Companies committed to sustainability are 
achieving above average performance in 
economic downturn

-A.T. Kearney January 2009 “Green Winners: 
The Performance of Sustainability-focused 
Companies During the Economic Downturn”

The Business Case for Sustainability 
• “Sustainability is Innovation’s New Frontier”

• Meeting consumer needsg

• Attract and Retain Talent

• Access to Capital

• Reduce Reputational Risk
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Sustainability Programs: 
Meeting Business’ Needs

• A majority of 1,200 Executives surveyed 
ld id id tifi d j b i tworldwide identified a major barrier to 

sustainability is a “broad lack of 
understanding of what sustainability 
means to their organization”  

-Economist Intelligence Unit 2008: 
“Doing Good Business and the 
Sustainability Challenge” 

The Sustainability Institute

www.kaplaneduneering.com/sustainability



7

Thank You
For more information, please contact us…

Ted Nunez Ashley Orgain
Kaplan EduNeering Seventh GenerationKaplan EduNeering Seventh Generation
(609) 524-2205 (802) 658-3773
tnunez@kaplan.com ashley@seventhgeneration.com


